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Portions of  Nebraska Pork Talk are partially funded by 
Nebraska pork producers and their checkoff  investments.

Calendar of Events
July 
21 Nebraska Pork Expo, York

August
5-7  Ribfest at the Lancaster County  

Super Fair, Lincoln 
13 NPPA Annual Membership Meeting,  
 Lincoln

September
16   Taste of Elegance, Omaha
17  Pork Chop Scramble at Centura Hills  

Golf Course, Cairo

October
16   Imagination Bacon, Grand Island

November
19 Bacon, Bourbon, and Brews 
 Lincoln

For more information on any of these scheduled events,  
call 888-627-7675 or www.nepork.org
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classified as “a sale of meat” for purposes of the 
Nebraska Meat and Poultry Inspection Law. This 
opens up the opportunity for our livestock producers 
to work closely with our local custom-exempt 
processing plants to increase availability of meat to 
these community “herd share” owners. This program 
will begin at the end of August. Look for more 
information on how to participate in this at that time. 

Farm-to-School Program: LB 396 authorizes 
the Nebraska Farm-to-School Program Act. The 
goal of this program is to bring locally produced 
farm products (meats, vegetables, fruits, etc.) into 
our schools. The Nebraska Department of Education 
and Nebraska Department of Agriculture will jointly 
oversee the program. We thank Sen. Brandt, who 
authored this bill, and Speaker Mike Hilgers, who 
prioritized the bill, for their efforts. Connecting 
schools with local farmers and their products should 
help educate everyone on the healthy, nutritious 
foods produced right here in our own communities. 

All these efforts would not be possible without 
the support of our Strategic Investment Program 
(SIP) investors, our non-checkoff funders, and our 
Allied Industry members. Contributions from these 
groups assure we have a seat at the legislative table 
and can continue to advocate on behalf of our pork 
producers here in Nebraska. 

I also want to thank our NPPA Legislative 
Committee for its continued guidance. As a 
registered lobbyist along with our contract lobby 
team at Nowka & Edwards, we appreciate the input 
of our ag community, which helps us do our job on 
their behalf.

2021  LEGISLATIVE WRAP-UP
By Al Juhnke 
NPPA Executive Director

The Nebraska Legislature adjourned sine die 
Thursday, May 27, six days early. The session 

started amid a COVID pandemic, which meant 
a vacant Capitol rotunda, plexiglass barriers in 
the chamber and hearing rooms, and an adjusted 
schedule with bill hearings rather than floor sessions 
occupying the initial weeks. 

Despite all of this, the Nebraska Pork Producers 
Association (NPPA) considered the session to be a 
success on many fronts. Here are just some of the 
items we worked on and supported on behalf of our 
farmers:

Property Taxes:  An additional $433 per year of 
property tax relief will be added to the refundable 
income tax credit passed in 2020. This means more 
relief for our barns, building sites and land. 

Sales Tax Relief:  LB 672, authored by Sen. 
Dave Murman, will become law at the end of 
August. This bill has been a three-year work in 
progress for NPPA. The result is our farmers will 
no longer be required to pay sales tax on their 
fans, curtains and climate control systems used 
for the health and safety of the animals in their 
barns. This new definition of ag equipment puts 
Nebraska farmers on equal ground with most of our 
neighboring states. 

Herd Share Bill: Sen. Tom Brandt authored LB 
324, which establishes a “Herd Share” program in 
Nebraska. The bill would not require meat acquired 
through a herd/animal share arrangement to be 
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sow and litter throughout the duration of lactation, which 
included monitoring sow feed consumption levels, cleaning 
crates, refilling creep-feeders, etc. Students were exposed 
to controversial topics such as free stall versus stall 
farrowing crates utilizing the Danish Farrow Free Stall 
(Thorp Equipment), in which half the sows were randomly 
allocated to either remain in traditional stalls, or in “free 
stalls,” where the sides open up when the piglets reach five 
days of age. After two years of splitting sows between free 
stall and stalled at day five, we have only had a two-pig 
difference in pre-weaning mortality. Another unique aspect 
to the farrowing rooms at UNL is that they are equipped with 
Gestal Quattro lactational feeders (JYGA Technologies, Inc.). 
Students monitor sow consumption history with adjustments 
being made in accordance to Gestal’s recommendations, 
nutritional guidelines, and individual sow body condition 
scores. Weaning 110 pigs from eight sows without the 
use of nurse sows is no easy task, requiring the use of 
supplemental milk. Post weaning, students heat-checked 
sows, were taught insemination techniques, and were taught 
to perform ultrasonic pregnancy checks.  

Students completed the weaning process, in which 
they vaccinated and moved 110 pigs to two nursery rooms 
comprised of four pens each. Two of these pens were 
equipped with the brand-new saFIRE (small animal feed 

At the undergraduate level, it is a difficult task to 
provide a hands-on experience for students that 

properly mimics the procedures seen in commercial 
industries. Fortunately, at UNL we offer a course 
titled Animal Production Skills (ASCI 150), which is 
an introductory class pertaining to proper care and 
management of production animals. Unlike the typical 
lecture setting seen with most courses, ASCI 150 is 
lab-based, so students are exposed primarily to swine 
production practices, with some interaction with cattle, 
sheep and horses. We are very fortunate to have the 
facilities and animals here in our Animal Science complex to 
make this feasible, which most universities do not.  

During this semester-long course, students are exposed 
to many aspects of swine production. This year (Spring 
2021), ASCI 150 students successfully farrowed out eight 
sows, which reared 130 live-born piglets. Students were 
responsible for all farrowing checks during daytime and 
nighttime hours, and were trained on proper farrowing 
procedures, including induction, sleeving, administration 
of oxytocin, etc. Post-farrowing, students were trained and 
ultimately completed the tasks of needle teeth removals 
(and the consequences if you do not do so in large litters), 
administration of iron and scour-guard, ear notching, tail 
docking, castration, and delivering vaccines. Students 
were also required to maintain proper care of both the 

ASCI 150:  
UNL’s Animal Production Skills Course 
By Dalton Obermier, Ph.D. student, UNL Animal Science and  
Benny E. Mote, Assistant Professor, Swine ExtensionSpecialist, UNL Animal Science

Photo by Craig Chandler / University Communications.

(continued on page 5)
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intake recording equipment) feeders (Osborne Industries, 
Inc.) utilizing RFID tags to individually monitor and record 
feeding duration, weight of feed consumed, and weight of 
pig at each visit to the feeder. This opportunity exposed 
students to a technology that sits at the forefront of nutrition 
performance testing. Throughout the nursery phase, 
students were responsible for daily feeding, monitoring herd 
health, and maintaining a clean and humane “lab setting.” 
Students successfully off-tested 106 pigs out of the nursery 
at 59 days of age that averaged 57 pounds each. 

Although it would be nearly impossible to perfectly 
replicate industry practices, this course offers a great 
experience for students to learn and apply the vast majority 
of swine production processes in one semester, with the 
exception of the finishing phase. On top of that, students 
are also engaging with next-level technologies in the realm 
of condensed versions of commercial farrowing and nursery 
rooms. This course continues to gain traction among the 
undergraduate students. We have received nothing but 
encouraging feedback on this unique learning experience, 
and have had students with no prior swine experience truly 
embrace the class, seek out student work and internships 
focusing on swine production, and to explore graduate 
degrees and career choices in the swine industry. Watching 
the students’ knowledge and comfort working with swine 
grow through the course and their time on campus is truly 
remarkable. We have witnessed students start the class 
scared to sleeve a sow to overcome that as the semester 
progresses.  We have also been blessed to have great 
undergraduate teacher assistants for the class that can be 
there when we professors can’t. Our TA this year completed 
this class several years ago, started working with professors 
in the swine group, and completed a summer internship 
this past summer that allowed her to present her research 
findings at the Midwest Animal Science Meetings on teat 
quality in sows before returning to share her knowledge and 
experience with her undergraduate peers in this class. We 
hope to continue to expand upon this course, and others 
like it, in order for students to gain the hands-on production 
experience needed for these types of learning objectives. 

ASCI 150: UNL’s Animal 
Production Skills Course 
(continued)

NebraskaCorn.gov

In 2019, 73 million bushels
of Nebraska corn

fed the state’s pork industry.

Working Better. Together.
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The benefits of the Strategic Investment Program (SIP) are immeasurable. NPPC’s
efforts to expand international markets and free trade, public policy outreach at 

the national level and prevention of foreign animal disease  are among the factors
that make my SIP investment so valuable.  By working directly with NPPC and

the Nebraska Pork Producers Association, I see  the SIP investment at work for all
pork producers and I am proud of the way we are represented at the state and

federal levels.  NPPC’s work gives me a voice  on issues that impact my farming
operation while allowing me to focus on what I do best: raising safe, high-quality

pork.  I encourage fellow producers to join me in this investment as we put our
resources together to protect our livelihoods.

 

-Shana Beattie
Nebraska Pork Producer and  SIP Investor

INVEST IN SIP TODAY!

www.nppc.org/join-us
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Thank you, Dorothy,  
for your years of dedication 
to Nebraska’s pork industry!

Dorothy J. Schroeder
September 14, 1940 – May 5, 2021

Dorothy J. Schroeder of 
Beatrice died May 5, 2021 
at the age of 80. She 
was a passionate pork 
supporter, and she and 
her husband, Dale, were 
deeply committed 
members of the Blue 
Valley Pork Producers. 
Dorothy, through her active, 
personal involvement with 
the Nebraska Pork Producers 
Association (NPPA), both in official 
and unofficial capacities, profoundly 
inspired our industry.  Serving as 

Nebraska Pork Council Women 
President in 1991 and her 

dedication as a “NPPA 
Retail Demonstrator,” her 
enthusiastic personality, 
winning smile, and 
generous nature made 
every pork gathering 

memorable.
 The Nebraska 

Pork Producers Board 
of Directors express their 

genuine appreciation for Dorothy’s 
years of service and extends its deepest 
sympathies to the Schroeder family. 
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The two previous Pork Talk issues featured articles 
titled Introduction to Seasonal Market Hog Price 

Patterns and Seasonal Barrow and Gilt Price Patterns by 
Weight, Type and Location. The first article provided a general 
overview of seasonality in domestic hog markets. More 
specifically, the drivers of seasonal patterns, seasonal price 
patterns, seasonality calculations, and forecasting and pricing 
alternatives were discussed. The second article covered 
applications of these topics to the barrow and gilt markets. 
This article, the third and final of this series, covers similar 
applications to the sow markets. For background information 
on any of the above topics, please refer to the first two entries 
of this three-part series in Pork Talk magazine. 

The purpose of this article is to demonstrate seasonal 
price patterns for sows raised and marketed across the 
United States. Unlike the previous article in this series, 
which explored the seasonal differences between location 
and pricing mechanisms in barrows and gilts, we restrict our 
focus only on the negotiated sow price which are spot market 

prices that reflect immediate supply and demand conditions. So, 
rather than comparing across pricing mechanisms, seasonality 
patterns are instead compared across location and weight class. 
Weights of sows at culling and sale are determined by many 
factors, including disease, cull residual value, re-population 
efforts, and market conditions (Sutherland, n.d.). Producers tend 
to earn price premiums for heavier sows, which – depending 
on input costs – can incentivize producers to sell their sows at 
higher weights. For additional information on the data sources 
and locations examined, please see the previous articles in this 
series.  
Seasonal Patterns in Sow Markets
Seasonal Patterns by Weight Class
Sows – All Locations

Figure 1 plots the seasonal price patterns for sows by weight 
class across all four locations. The general seasonal patterns 
across weight class and location were nearly identical: price 
indices tended to increase seasonally from January to April 

Seasonal Sow Price Patterns  
by Weight, Type, and Location
By Daniel Gertner, Graduate Student, Department of Agricultural Economics, UNL and  
Dr. Elliott J. Dennis, Assistant Professor of Livestock Marketing and Risk Management, Department of Agricultural Economics, UNL
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(continued on page 9)

Supporting Figure 1



 Nebraska Pork Talk – July/August/September 2021   9www.NEpork.orgz

and decrease from the mid-summer months to the end of the 
year. The highest average price indices for sows occurred 
in August, and the lowest average price indices occurred in 
January. Unlike the differences in the magnitudes of seasonal 
patterns for barrows and gilts between pricing mechanisms 
as seen in the previous article, there were limited variations in 
the magnitude of seasonal patterns for sows between weight 
classes. 

The higher average price indices in the summer months 
reflect typical market conditions during that period. Higher-
than-average price indices indicate there is more demand 
relative to the supply for sows in the summer months. As was 
discussed in the previous article of this series, the average 
price indices for barrows and gilts were also higher during 
the summer months. Given the fact that cull sows represent 
less than 3% of the number of hogs slaughtered in the United 
States, the high average price indices for sows in the summer 
may reflect the supply and demand conditions of the entire 
hog market rather than sows specifically (Sutherland, n.d.). 
Thus, understanding sow price seasonality constitutes only a 
small portion of an operation’s overall marketing strategy.  

Seasonal Patterns by Location 
Sows – Individual Locations

Figure 2 plots the seasonal patterns by location across 
all weight classes. The general patterns discussed for Figure 
1 also hold for Figure 2. Differences in the magnitude of 
indices between weight classes were highest from January 
to March and June to August. Seasonal price indices for 300- 
to 399-pound sows were lowest, on average, from January 
to March and June to August. and 400- to 449-pound sows 
were lowest, on average, from January to March and highest, 
on average, from June to August. Average indices across 
weight classes showed the greatest variability in the Eastern 
Cornbelt. In the Eastern Cornbelt, variation between weight 
classes was evident from January to March, June to August, 
and November to December. In the Eastern Cornbelt, 300- to 
399-pound sows displayed higher average price indices than 
the other weight classes in May to June and lower average 
price indices than the other weight classes in January to 
March and November to December. While no single factor 
can be identified to explain the greater variability in Eastern 
Cornbelt price indices, the lower levels of hog and sow supply 

Seasonal Sow Price Patterns  
by Weight, Type, and Location (continued)

Supporting Figure 2

(continued on page 10)



Seasonal Sow Price Patterns  
by Weight, Type, and Location (continued)

in the Eastern Cornbelt likely contribute to the less strict price 
index patterns in that region.

Understanding the seasonal patterns across weight class 
and location can help producers better prepare for market 
conditions each year. Seasonal patterns inform marketing 
decisions in a variety of ways: they allow producers to 
anticipate expected price increases and decreases, which 
can assist in planning and production decisions. For example, 
producers in the Eastern Cornbelt may find that the national 
cull sow price less effectively reflects the Eastern Cornbelt 
cull sow price in the early summer months. Recognizing and 
acting upon this discrepancy between national and regional 
price patterns may prove profitable for producers.  Additionally, 
the standard deviations of seasonal price indices offer insight 
into how consistently realized prices fall in line with expected 
market patterns. Understanding that periods in which standard 
deviations of price indices are high may not follow expected 
market patterns is crucial when establishing a marketing plan. 

To aid in this decision making process, we provide sows’ price 
indices and standard deviations in Tables 1 and 2 below. 

Seasonal Patterns in the Western Cornbelt by Weight Class
Sows - Western Cornbelt

Figure 3 (page 11) plots the seasonal price patterns for 
sows in the Western Cornbelt by weight class. Plots display 
the average range of price variability for a given month, 
as represented by one standard deviation above and one 
standard deviation below the average price index. Patterns of 
variability were similar across all five plots in Figure 3. Average 
price variability for sows in the Western Cornbelt spiked 
noticeably for specific months (February, May, and August) 
and remained constant during the rest of the year. As was 
mentioned above, standard deviations can help reveal how 
consistently realized prices follow expected seasonal patterns, 
and the periods of wide variability in Figure 3 (February, May, 
and August) are examples of times in which realized prices 
may deviate more often from typical seasonal patterns. 
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Supporting Tables
Table 1. Average Seasonal Price Indices – Sows, 2010-2019

Month
Western Cornbelt (WCB) National IA/MN

Eastern 
Cornbelt

300-399 lbs. 400-449 lbs. 450-499 lbs. 500-549 lbs. 550+ lbs. 450-499 lbs. 450-499 lbs. 450-499 lbs.
Jan 0.8723 0.8760 0.8768 0.8811 0.8824 0.8736 0.8828 0.8749
Feb 0.9384 0.9473 0.9589 0.9576 0.9581 0.9566 0.9597 0.9583
Mar 0.9894 0.9909 1.0015 0.9972 0.9973 0.9976 1.0006 0.9944
Apr 1.0417 1.0439 1.0454 1.0406 1.0438 1.0396 1.0448 1.0408
May 1.0798 1.0873 1.0847 1.0810 1.0829 1.0821 1.0833 1.0823
Jun 1.0479 1.0447 1.0352 1.0363 1.0376 1.0317 1.0359 1.0306
Jul 1.0728 1.0666 1.0581 1.0520 1.0492 1.0549 1.0551 1.0498
Aug 1.1334 1.1348 1.1342 1.1259 1.1233 1.1326 1.1300 1.1278
Sep 0.9988 0.9916 0.9895 0.9915 0.9858 0.9943 0.9870 0.9916
Oct 0.9425 0.9395 0.9330 0.9368 0.9419 0.9385 0.9325 0.9403
Nov 1.0010 0.9997 0.9990 1.0040 1.0040 1.0055 1.0000 1.0095
Dec 0.8822 0.8776 0.8836 0.8959 0.8938 0.8930 0.8883 0.8998

Table 2. Average Standard Deviations of Seasonal Price Indices – Sows, 2010-2019

Month
Western Cornbelt National IA/MN Eastern 

Cornbelt
300-399 lbs. 400-449 lbs. 450-499 lbs. 500-549 lbs. 550+ lbs. 450-499 lbs. 450-499 lbs. 450-499 lbs.

Jan 0.1831 0.1781 0.1560 0.1392 0.1373 0.1542 0.1570 0.1499
Feb 0.1973 0.2111 0.2013 0.1888 0.1852 0.1980 0.1970 0.1948
Mar 0.1402 0.1402 0.1308 0.1149 0.1144 0.1256 0.1302 0.1183
Apr 0.1414 0.1433 0.1313 0.1226 0.1211 0.1267 0.1321 0.1253
May 0.2294 0.2365 0.2271 0.2110 0.2073 0.2228 0.2243 0.2183
Jun 0.1168 0.1183 0.1086 0.1046 0.1035 0.1077 0.1076 0.1068
Jul 0.1533 0.1521 0.1493 0.1392 0.1382 0.1457 0.1477 0.1434
Aug 0.2505 0.2549 0.2465 0.2326 0.2306 0.2429 0.2432 0.2417
Sep 0.2040 0.2118 0.1991 0.1842 0.1809 0.1951 0.1989 0.1886
Oct 0.1868 0.1971 0.1849 0.1753 0.1752 0.1823 0.1838 0.1775
Nov 0.1247 0.1278 0.1250 0.1242 0.1212 0.1267 0.1230 0.1281
Dec 0.1440 0.1511 0.1472 0.1389 0.1391 0.1449 0.1467 0.1459

Supporting Tables

(continued on page 11)



Seasonal Sow Price Patterns  
by Weight, Type, and Location (continued)

Forecasting Hog Prices  
The previous article in this series included a demonstration 

of applying seasonal price indices to forecast prices using 
Tables 1 and 2 on preceding page. We refer interested readers 
to the second Pork Talk article for example calculations and 
interpretations. 
Limitations

When examining indices across categories such as 
weight class or location, keep in mind that insights gleaned 
from indices are not without limitations. Indices are useful 
in showing the most common timing of fluctuations within 
each category. Producers and other market participants look 
to seasonal indices for information on when prices typically 
increase and decrease across weight class, location, etc. 
Knowledge of this timing may be useful in production and 
culling decisions. On the other hand, the magnitude of the 
fluctuations in price indices is less useful across categories. 
Each index category is calculated separately from the other. 
Thus, a fluctuation of a certain magnitude in one category 
provides no information about a fluctuation of a different 
magnitude in a separate category. 

Implications
Given that cull sows comprise a small portion of the total 

hog slaughter market, understanding seasonal patterns in 
sow prices may seem like an unnecessary component of an 
operation’s marketing plan. But, if well understood and utilized, 
seasonal indices can provide a competitive advantage to 
producers who properly act on the information gleaned from 
seasonal sow price patterns. Even if not used for forecasting 
or prediction purposes, the seasonal price indices can serve 
as useful tools for producers to understand if markets are 
performing in line with historical expectations.  In cases 
where prices deviate from historical seasonal patterns, risk 
management tools beyond price forecasting may help limit the 
uncertainty facing operations. Producers who exploit the gaps 
between market price expectations and realizations, understand 
the underlying patterns of the market, and sufficiently manage 
risk for operation elements both large and small,  are more 
likely to achieve long-term viability in the industry.
REFERENCES
Sutherland, Dan. “The Marketing Journey of Cull Sows and Secondary 
Market Pigs.” Swine Health Information Center. Heartland Marketing Group. 
Accessed May 18, 2021. https://www.swinehealth.org/the-marketing-journey/.
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Supporting Figure 3
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Summertime is Pork Grillin, Time!

Saucy Chili-Orange  
Pork Back Ribs
INGREDIENTS                                       4 SERVINGS
 •  4 pounds pork back ribs 
 •  1 1/2 cups orange juice (OR apple juice)
 •  1/2 cup chili sauce 
 •  2 tablespoons hoisin sauce 
 •  1 tablespoon orange rind (grated)
 •  1 tablespoon hot pepper sauce (or to taste)
 •  2 teaspoons brown sugar (firmly packed) 
DIRECTIONS
1.  Place ribs in a 4- to 5-quart dish. Add orange juice 

and cover. Marinate 30 to 60 minutes. Combine chili 
sauce, hoisin sauce, orange rind, hot sauce and 
brown sugar in a small bowl. Prepare a medium fire 
in charcoal grill or preheat one side of gas grill to 
medium.

2.  Remove ribs from dish and pat dry. Place ribs on 
grill and grill with indirect heat about 1 1/2 to 2 hours 
or until tender, brushing with sauce several times 
during the last 20 minutes of grilling.

Cuban Pork Tenderloin
INGREDIENTS                                    6 SERVINGS
 •  1 1/2 pounds pork tenderloin (trimmed)
 •  1/4 cup orange juice (fresh)
 •  1/4 cup grapefruit juice (fresh)
 •  2 tablespoons cilantro (chopped)
 •  1 teaspoon cumin 
 •  1 teaspoon dried oregano 
 •  2 cloves garlic (finely chopped)
 •  1/2 teaspoon kosher salt 
 •  1/2 teaspoon red pepper flakes 
DIRECTIONS
1.  Using thin knife, trim silver skin from tenderloin. 

Mix orange juice, grapefruit juice, cilantro, cumin, 
oregano, garlic, salt, and hot pepper in gallon-
sized zip-top plastic bag. Add pork, close, and 
refrigerate for at least 30 minutes, or up to 4 hours. 
Meanwhile, make rice and black bean salad. 

2.  Prepare outdoor grill for direct medium-hot 
grilling. For a gas grill, preheat grill on high. Adjust 
temperature to 400°F. For a charcoal grill, build fire 
and let burn until coals are covered with white ash. 
Spread coals and let burn for 15-20 minutes. 

3.  Lightly oil cooking grate. Remove pork from 
marinade, drain briefly, but do not scrape off 
solids. Place on grill and cover grill. Cook, turning 
occasionally, until browned and instant-read 
thermometer inserted in center of pork reads 
145°F, about 20-27 minutes. Transfer to carving 
board and let stand 3-5 minutes. Cut on slight 
diagonal and serve with rice and black bean salad. 
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1:30 p.m.  
Board of Directors Meeting

2:00 p.m.   
AgView: A snapshot look  
at new tool for a unified,  
real-time approach for 
foreign animal disease  
(FAD) response

3:00 p.m.  
 Panel Discussion:  
Adding Solar Energy  
to Your Operation

5:00 p.m.    
President’s Reception,  
P Street Dining Area

6:30 p.m.
Lincoln Saltdogs baseball 
game, Haymarket Park

Free online registration  
at www.nepork.org

 1960s 
•   May 1, 1961 –  

First recorded 
minutes of the 
Nebraska Swine 
Council. 

•   First voluntary 
market checkoff 
funds are collected 
in Nebraska.  

•   “Nickels for Profit” 
program based on 
a checkoff of five 
cents per hog is 
launched. 

 

 1970s    

•   October is 
designated as 
National  
Pork Month.

NPPA 2021  
Annual Meeting 
Agenda

NPPA’S FIRST 60 YEARS AT A GLANCE

 1980s 
•   Certificate of 

Incorporation 
issued to 
“Nebraska 
Porkettes.”  
(above left)

•   The Pork 
Promotion, 
Research and 
Consumer 
Information Act  
of 1985 is  
signed into law. 

•   The National 
Legislative 
Checkoff begins, 
with initial rate 
at 0.25 of one 
percent of the     
market value of 
each hog. 

•   Pork, “The Other 
White Meat®”  
tagline is 
introduced. 

•   McDonald’s 
markets the 
McRib® pork 
sandwich, 
produced with  
a process 
developed  
at UNL. 

 

 

Friday, August 13, 2021 
Embassy Suites 
1040 P Street  
Lincoln, Nebraska
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 1990s 
•   The United States 

becomes a net 
exporter of pork for 
the first time in  
more than 40 years. 

•   The Pork Quality 
Assurance (PQA) 
Program is initiated 
to provide producers 
a mechanism to 
comply. 

•   The Environmental 
Assurance Program 
(EAP) is launched 
to help producers 
meet environmental 
challenges.

  

 2000s 

•   Transport Quality 
Assurance® 
(TQA®) program 
starts. 

•   The Pork Checkoff 
rate is set at $0.40 
per $100 of value 
of hogs sold in the 
U.S. 

•   First Capital City 
Ribfest. 

•   The industry 
launches its  
“We Care” initiative 
to help build 
consumer trust. 

 

 2020s 
•   COVID-19 

Pandemic.

•   “Pork Cares” 
campaign: Nebraska 
producers and UNL 
Loeffel Meat Lab 
provide thousands 
of pounds of pork 
to the state’s food 
banks and shelters.  

•   NPPA Celebrates 
60 years of 
“Responsible 
People. Sustainable 
Pork.” Hog prices 
reach all-time high.O

U
R

 P
E

O
P

L
E U.S. pig farmers are  

committed to Our People  
and strive to provide an  
environment that is safe and  
consistent with our other  
ethical principles by:

 

Examples:
• Effective education and training of farm  

employees is key to earning the trust of our 
customers and the public. U.S. pig farmers 
have reputable, national training and  
certification programs designed to bring  
the latest knowledge and practices to the 
farm and to ensure employee safety.

• The industry offers employee recruiting, 
training, tools and resources, such as  
Safe Pig Handling, to help pig farmers  
establish a safe working environment  
for people who care for the animals.

U.S. PIG FARMERS PROVIDE
AN ENVIRONMENT WHERE OUR
PEOPLE ARE TREATED FAIRLY
AND WITH RESPECT. 

• Providing an environment that promotes  
the health and safety of employees.

• Educating our people on the ethical  
principles for U.S. pork producers and  
prepare them to meet their obligations  
consistent with these principles.

 ©2019 We CareSM Initiative.  This message funded in part by America’s Pork Producers and the Pork Checkoff. #03093 9/19

 2010s  

•   The “Pigs on Parade” 
50th Anniversary 
promotion puts the 
spotlight on pork. 

•   Twelve-foot State 
Fair Pig constructed 
of 9,279 cans 
of food brings 
awareness of food 
insecurity throughout 
Nebraska’s 93 
counties. (below left)  

•   Porcine Epidemic 
Diarrhea Virus 
(PEDV) creates 
significant losses 
to some pork   
producers in many 
parts of the country.

•   “Makin’ Bacon… 
and a WHOLE  
Lot More” makes  
its debut. 

•   “Star City 
BaconFest” feeds 
wall-to-wall bacon 
lovers.

NPPA’S FIRST 60 YEARS AT A GLANCE
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Source: USMEF

U.S. Pork Exports to Canada• Canada continues to be the top destination for U.S. agricul-
tural exports as it represented 15% of total U.S. agricultural 
exports in 2019. In addition, the U.S. was Canada’s largest 
trading partner for agricultural goods, capturing 58% of 
Canada’s import market.

• Canada has historically been one of the top destinations for 
U.S. pork. In 2019, Canada was the fourth largest export mar-
ket for U.S. pork with exports of 473.3 million pounds worth 
$802 million.

• As of 2019, the U.S. held 85.5% market share of fresh, chilled, 
or frozen pork imports in Canada, followed by Denmark, 
Germany, and Poland.

• Canada is by far the top market for U.S. exports of processed 
and prepared/preserved pork, accounting for 45% of U.S. pro-
cessed pork exports in 2019 at 171.53 million pounds, valued 
at $384 million.

• Historically, Canada’s top two pork export markets have been 
the U.S. and Japan. However, through August 2020, Canadian 
pork exports to China were more than 90% higher than the 
same period in 2019, and surpassed exports to the U.S. and 
Japan which were both down by -1%.

• Canada’s pork exports are projected to grow by 14% to a record 
large volume in 2020. The ASF impact in China and other Asian 
markets will support this growth, along with recovery of food 
service activity in the Japanese market. The U.S. will also remain 
an important market to Canadian pork exports.

• Due to growth in export activity, Canada’s 2020 pork imports 
are forecasted to grow 7% over 2019. This increase in import 
demand, along with a weaker Canadian dollar, will benefit the 
U.S. as the main supplier to the market.

OVERVIEW OF CANADA
• Situated along the northern border of the U.S., Canada is com-

prised of ten provinces and three territories. Canada covers 
3.85 million square miles and is the world’s second-largest 
country by total area.

• Canada has a population of about 37.6 million with a GDP per 
capita of $46,313. 

• The majority of Canada’s land is dominated by forest and 
tundra. Therefore, the majority of the Canadian population is 
concentrated in urban areas while 90% of Canadians live with-
in 100 miles of the U.S. border.

PORK EXPORTS

Canada: An Important Market for U.S. Pork

©2021 National Pork Board, Des Moines, IA USA. This message funded by America’s Pork Producers and the Pork #01052021

• In 2019, Canada was the top market for 17 U.S. agricultural 
products including fresh fruit, fresh vegetables, and wine and 
beer. Canada was also the fourth largest market for U.S. pork 
and pork products.

• In renegotiation of the North American Free Trade Agreement 
(NAFTA), on July 1, 2020 the new U.S.-Mexico-Canada 
Agreement (USMCA) entered into force. USMCA preserves 
zero-tariff trade for U.S. pork in North America and further 
strengthens agricultural trade between the U.S. and Canada. 

Source: USDA

$15.7 billion

$20.8 billion
U.S. Agricultural Exports, 2019

Export Growth

#1 Among U.S. Agricultural 
Export Markets, 2019

2009-2019

$20.8 billion

32%
Increase

CANADA United States Department of Agriculture 
Foreighn Agricultural Service
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Source: USMEF

U.S. Exports to Mexico• In 2019, Mexico was the second-largest destination for U.S. agri-
cultural exports, which totaled $19.2 billion. The U.S. is Mexico’s 
largest supplier of agricultural goods, holding a 69% market 
share. 

• Mexico depends heavily on U.S. pork imports to satisfy domes-
tic demand. However, retaliatory tariffs on U.S. pork imposed 
from June 2018 to May 2019 encouraged domestic production 
growth in Mexico.  As of 2019, the U.S. held an 82% market 
share of total reported pork and pork variety meat exports to 
Mexico. Canada, Chile, and the EU were the second, third, and 
fourth largest suppliers.  

• Mexico was the top volume destination for U.S. pork and variety 
meat exports from 2009 to 2019, peaking in 2017 at 1.78 billion 
pounds, valued at $1.51 billion. In 2019, U.S. exports to Mexico 
totaled 1.56 billion pounds, valued at $1.29 billion.  In 2020, 
however, Mexico has fallen second to China as the United States’ 
top pork export market due to the high demand for pork caused 
by China’s African swine fever (ASF) outbreak. 

• In 2019, Mexico exported a record large 410.95 million pounds 
of pork. Japan, capturing 64% of the export volume, was 
Mexico’s highest export destination. Mexico’s exports to China 
gained momentum in late 2019 and accounted for 16% of total 
exports followed by the U.S. (46.79 million pounds and 11% of 
total exports).  Through June 2020, Mexico’s exports to China 
have surged, and exports continue to trend higher to Japan and 
the U.S.  Additionally, Mexico capitalizes on its low labor costs 
to make value added products to the specifications desired by 
the Japanese market.  

• Top imported U.S. pork and pork variety meats to Mexico 
include hams, picnics, Boston butts, jowls, trimmings, fat, bris-
ket bones, bone-in loins, skin, stomachs, tongues, snouts, feet, 
and ears. 

• In 2019, the U.S. Meat Export Federation (USMEF) estimates 
that 17% of total U.S. ham production was exported to Mexico – 
approximately 80% of total U.S. bone in ham exports.

• The National Pork Board realizes the importance of the Mexican 
market for pork exports and is collaborating with USMEF and 
an industry appointed taskforce to increase the market share 
and diversification of pork cuts, specifically loin products, 
across Mexico. U.S. Department of Agriculture (USDA) Quality 
Samples Program (QSP) and Emerging Markets Program 
(EMP) funds are being utilized to help create value for U.S. pork 
in Mexico by working with USMEF, offering technical assistance 
and demonstrating how the primal loin can be merchandised.

 

PORK EXPORTS

Mexico: An Important Market for U.S. Pork

©2020 National Pork Board, Des Moines, IA USA. This message funded by America’s Pork Producers and the Pork #10082020

OVERVIEW OF MEXICO 
• Mexico is in the southern portion of North America and sur-

rounded to the south and west by the Pacific Ocean and the Gulf 
of Mexico in the east.

• Mexico, the fifth largest country in the Americas, is the most 
populous Spanish-speaking country in the world, with a popula-
tion of 125.9 million people and a GDP of $7,424 per capita.

• Due to several budget cuts and the expansion of social pro-
grams, the Mexican economy saw no growth in 2019, which 
impacted already price-conscious consumers.  

• In 2019, Mexico was the top market for U.S. corn, wheat, dairy 
products, poultry meat and products, pork products, distiller 
grains, rice, sweeteners, animal fats, and eggs and products.

Source: USDA

$12.9 billion

$1.4 billion
U.S. Agricultural Exports, 2019

Export Growth

#2 Among U.S. Agricultural 
Export Markets, 2019

2009-2019

$19.2 billion

48%
Increase

MEXICO United States Department of Agriculture 
Foreighn Agricultural Service

www.NEpork.org  Nebraska Pork Talk – July/August/September 2021   17



18   Nebraska Pork Talk – July/August/September 2021 888-627-7675

C

Manure Management 
Specialists 

NUHN

ADVANCED AGRI-DIRECT 
(USA) INC.

710 WEST 26th STREET 
YORK, NEBRASKA 68467

Phone Toll Free (866) 398-5546
E-mail: dave@cancrete.com
WE OFFER: FEEDERS, WATER CUPS, 

NIPPLES, AND MUCH MORE.
Now we bring that knowledge and our top 

notch equipment lines
to York, Nebraska. 

If it’s for raising hogs we have it!!
 

When all you want is 
“Everything”!!!

Replacement 
Parts Available

A very happy Kevin Peterson 
from Oseola, Nebraska with his 
“New” Nuhn 7000 Gallon Top 
Load Tank and Dietrich Rotory 

Injector System. Filled by a 
Balzer V-6 Vertical Pump!

SAVE THE DATE – 

November 19, 2021
Join us at the Graduate Hotel in 
Lincoln for an amazing 5 course meal!  
Each course will highlight a pork 
feature expertly paired with a  
bourbon or a brew.

Tickets will be available soon.
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2 0 T H  A N N U A L 

PORK CHOP SCRAMBLE

Centura Hills Golf Club  
in Cairo, Nebraska  
Friday, September 17, 2021

Shotgun start at 9:00 a.m.

REGISTRATION DEADLINE: September 9, 2021
Register online at nepork.org, or you can reach  
Sandra at sandra@nepork.org or 531-500-3505

REGISTRATION COSTS:
Individual—$150
Foursome—$520
Allied Foursome—$475

SPONSOR OPPORTUNITIES:
Hole Sponsor - $375



Rt. 5 Studley Road 
Fremont, NE 68025

402-721-5115
800-727-5153
www.wiechmanpig.com

Light and Heavy Sows
Boars, Wet, Thin Sows

Underweights, Roaster Pigs

YOUR BEST MARKET FOR:

WIECHMAN
Pig Company Inc.
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SWINE  |  POULTRY  |  AQUA  |  COMPANION  |  RUMINANT  |  PLANT HEALTH

APCproteins.com

100% BOVINE
PLASMA
100% RESULTS
ZERO RISK

PIGTEK HAS YOUR PROP 12-READY SOLUTIONS
PROP PARTNER

pigtek.net | 574.658.5000 | sales@pigtek.net

PIGTEK AMERICAS
PigTek Americas is a Division of CTB, Inc.
A Berkshire Hathaway Company

CTB ADVERTISING
Ad No. PT-2647-202107-4v-4C

PigTek Stalls
Nebraska Pork Talk

GESTATION STALLS FARROWING STALLS

PREP FOR ANY “PROP”
PARTNER WITH PIGTEK

TURN-AROUND FARROWING 
STALLS Provide more space 
and allow for safer farrowing and 
movement behavior, reducing stress 
for sows and baby pigs. Adaptable to 
conventional and diagonal stalls.

CLASSIC FREE-ACCESS 
GESTATION STALLS Sows move 
freely in/out of stalls. Self-catching 
door automatically closes behind 
them. Sows self-release by backing 
up to the release latches.

SWING-FIX GESTATION STALLS 
Central lock/release function works  
  with individual or block of stalls. 
Swing gates can also be used to 
update back gates on existing stalls.



Russ Vering
russv@cpmfeed.com

Kelley Johansen
kelley.johansen@fcsamerica.com

Kevin Nolan
kevin.nolan@parkslivestock.com

Leo Hanson
lhanson@wiechmanpig.com

Gold Level ($2,000)

Silver Level ($850)

Thank you, Allied Members for all of your support through 
the years, and welcome to our new Allied Members. We 
are greatly appreciative of our new members continuing to 
renew your membership and support of the Nebraska Pork 
Producers Association. We look forward to a successful 2021 
with our three tiers of membership.

If you have any questions, please contact Sandra Kavan at  
sandra@nepork.org or at (531) 500-3505. 2 0 2 1  M E M B E R S

Rachelle Kuhl
rkuhl@dnaswinegenetics.com

Wayne Luebbe
Wayne_luebbe@ajg.com

Michelle Kubat
mkubat@agpropertysolutions.com Todd Heisterkamp

todd@cshe.com

Art Halstead
ahalstead@heartlandbuilders.net

Gary McDuffee
gmcduffee@hogslat.com

Carly Kindschuh
ckindschuh@hogslat.com

Kelly Cobb
kelly@greengablecontracting.com
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Sean Minahan 
sminahan@ldmlaw.com



Silver Level ($850)

Sterling Meyer
sterling.meyer@merck.com

Barrie Luers
bluers@midwestlivestock.com 

Scott Ritzman
scott@nebraskasoybeans.org

Roger Bruss
rbruss@smithfield.com

Mike Wisnieski
mwisnieski@standardnutrition.com Seth Fevold

seth.fevold@tyson.com

Ron Browning
rsbrowning@wholestonefarms.com

Craig Behnken
Craig.behnken@zoetis.com

Kelly Brunkhorst
kelly.brunkhorst@nebraska.gov

Mike Slegl
mslegl@qcsupply.com

Allison Zabel
Allison.zabel@genusplc.com

Alan Stephens 
astephens@settje.com 

Jason Gubbels
jason@lgpumping.com 
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CUPREM.COM
www.cuprem.com

Animal Health 
Products



Bronze Level ($350)
COMPANY CONTACT EMAIL
A. J. O’Mara Group, LLC John O’Mara sales@ajomara.com
A-FAN  Steve Martin stevem@a-fan.org
Agri Sales Inc. Brad Carlton brad@agrisales-inc.com
AgroSoft North America Jon Tomsen ujt@agrosoft.net 
Allflex Austin Woltemath  austin.woltemath@merck.com 
Alltech Kade Scott kscott@alltech.com
American Heartland Insurance Agency Inc. Dan Neville dan@ahia.com 
Beller Biosecurity Strategies, Inc. John Beller john@bellerbiosecurity.com
Bridgeport Corp Chad Nedved chad.nedved@bridgeportcorp.com
Central Confinement Service LLC Steve Becker  sbecker@cencon.com 
Central Valley Ag Ted Beckner Ted.beckner@cvacoop.com
Choice Genetics Tim Marker  timothy.marker@choice-genetics.com
Commodity Solutions Jed Christensen jedc@commoditysolutions.com
Design Agri-Systems, Inc. Randy Eisenmenger dsignag@megavision.com
Endovac Animal Health  Curtis Stutheit  cstutheit@endovacanimalhealth.com 
Fast Genetics     Steve Sornsen, DVM   ssornsen@fastgenetics.com 
Huvepharma  Wes Anderjaska  wes.anderjaska@huvepharma.us
JES Environmental Services, Inc. Reece Sukovaty reece@jesenv.com
Livingston Enterprises, Inc. Bruce Livingston bruce@livingstonent.com
National Pork Board Rob Christine rchristine@pork.org
National Pork Producers Council Tyler Bettin bettint@nppc.org
Nebraska Corn Growers Association Kelly Brunkhorst bzanga@necga.com
Noll Human Resource Services Mike Fagen mfagen@nolljobs.com
Northeast Community College  Dr. Tracy Kruse tracyk@northeast.edu
Nutrient Advisors Andy Scholting andy@nutrientadvisors.com
Omega 3 Family Farms, LLC Dennis Nuttelman office@o3familyfarms.com
Osborne Industries, Inc.  Robin Friedrichs robin@osborne-ind.com
Petersen Ag Systems Dan Lyons dan@petersenagsystems.com
PigEasy, LLC Katie Holtz katie@pigeasy.com
Provimi North America, Inc. Mike Clark mclark@provimi-na.com
Purina Animal Nutrition Steve Jones sejones@landolakes.com
Swine Management Services, Inc. Mark Rix mark.rix@swinems.com
Topigs Norsvin USA Craig Jarolimek Craig.jarolimek@topigsnorsvin.us
United Animal Health  Alanna Harrison  alanna.harrison@unitedanh.com
Wahoo Concrete Products Randy Paseka wcrandy@windstream.net
We Support Ag Steve Martin stevem@a-fan.org
Whole Hog Ron Brodersen ronb@wholehogai.com
XF Nebraska Dennis Nuttelman nd04056@windstream.net
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Nebraska Pork Producers Association
4435 O Street, Suite 200
Lincoln, Nebraska 68510

OFFICIAL PUBLICATION OF THE NEBRASKA PORK PRODUCERS ASSOCIATION TO INFORM ITS MEMBERS

© 2021 Hog Slat Inc. All Rights Reserved. Prices and promotions subject to change without notice. 
Hog Slat reserves the right to correct printing and pricing errors.

1480 South Lincoln 
West Point, NE 68788
(402) 372-6988

209 Road D
Richland, NE 68601
(402) 563-4533

www.hogslat.com

Outside Sales:
Andy Borer 402-741-2184
Gary McDuffee 402-270-3279

DYNOFAN is ideal for use in horse barns, 
garages, workshops, loading docks, patios, 

outdoor entertainment areas and more!

• Heavy-duty steel fan basket and mounting arm
• Corrosion resistant black powder coated finish
• Suitable for use in high-moisture environments
• Balanced aluminum 3 prop blade
• Adjustable up to 140°
• Permanently sealed ball bearings
• Overload protection
• OSHA approved grille design
• 9’ long SJTW cord
• UL 507 tested and rated

Control Flies and Insects Fast!
Trap ’n Toss™ 

Fly Trap

Captivator® 

Fly Trap

Golden Malrin® 

Fly Bait

EZ Trap®

DYN14SOO
14” Outdoor Stir Fan, 3-Speed

DYN18SOO
18” Outdoor Stir Fan, 3-Speed


